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Director: Francisco Mufioz Leiva
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Grupos de Investigacion.
SEJ241ADMINISTRACION DE EMPRESAS Y MARKETING (ADEMAR)
- Responsable: TEODORO LUQUE MARTINEZ

Direccidn y participacion en Proyectos I+D
- 2015 Anlisis de la Contribucin de los Dispositivos Inteligentes al Cuidado de la Salud y a la Prctica
Deportiva a travs del Valor Aportado a sus Usuarios, CEI BIOTIC, 01/01/- 2015 -31/12/- 2015
Investigador/a: CASTANEDA GARCIA, JOSE ALBERTO
Investigador/a: SABIOTE ORTIZ, CARMEN MARIA
- ECO2012-39217. Contribucion de internet al posicionamiento de Espafia como destino turistico. 21645 €. Dolores
Maria Frias Jamilena.
- ECO2012-39576. Andlisis de los mecanismos cognitivos y afectivos en el procesamiento de la
- Comunicacion medioambiental desde una perspectiva de neuromarketing. 29250 €. Francisco Muioz Leiva
- P11- SEJ- 8104. Contribucion de internet al valor de la marca Andalucia como destino turistico. 51750 €. Dolores Maria
Frias Jamilena.
- P12-SEJ-2592. Estrategias de comunicacion en redes sociales virtuales para el sector hotelero en Andalucia. Una
perspectiva cross-cultural. 36675 €. Salvador del Barrio Garcia.
- P12-SEJ-1980. El neuromarketing como herramienta de comprensién de los mecanimos cognitivos y fectvios que rigen
el procesamiento de la comunicacién tendente a conseguir un Comportamiento de consumo medioambientalmente
responsable. 64745 €. Juan Sanchez Fernandez.

Publicaciones en revistas
- 2016 Articulo: Do online discounts and free gifts damage service brand image? the moderating role of
promotion-proneness, Service Business, 10, 1, 31-58
BARRIO GARCIA, SALVADOR DEL
CRESPO ALMENDROS, ESMERALDA
- 2016 Articulo: The moderator role of web design and culture of the country in the online consumer
response. An application to tourism destination, European Research on Management and Business
Economics, 22, 2, 78-87
ALCANTARA PILAR, JUAN MIGUEL
BARRIO GARCIA, SALVADOR DEL
- 2016 Articulo: Decision Support System to Determine Intention to Use Mobile Payment Systems on
Social Networks: A Methodological Analysis, International Journal of Intelligent Systems, 31, 2,
LIEBANA CABANILLAS, FRANCISCO J.
- 2016 Articulo: Online Airline Ticket Purchasing: Influence of Online Sales Promotion Type and Internet
Experience, Journal of air transport management, 53, Junio, 23-35
BARRIO GARCIA, SALVADOR DEL
CRESPO ALMENDROS, ESMERALDA
- 2016 Articulo en prensa: Do adhocracy and market cultures facilitate firm-wide Integrated Marketing
Communication (IMC)?, International Journal of Advertising, In press, , -
ALCANTARA PILAR, JUAN MIGUEL
BARRIO GARCIA, SALVADOR DEL
CRESPO ALMENDROS, ESMERALDA
PORCU, LUCIA
- 2016 Articulo en prensa: The moderating role of language on perceived risk and information-processing
online, Journal of Global Information Management, In Press, , -
ALCANTARA PILAR, JUAN MIGUEL
BARRIO GARCIA, SALVADOR DEL
- 2016 Articulo en prensa: Antecedents of affect toward a travel destination in an online environment,
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Journal of Destination Marketing & Management, In Press, , -
ALCANTARA PILAR, JUAN MIGUEL
BARRIO GARCIA, SALVADOR DEL
- 2015 Articulo: Discovering prominent themes of Integrated Marketing Communication research from
1991 to 2012: A co-word analytic approach, International Journal of Advertising, 34, 4, 678-701
BARRIO GARCIA, SALVADOR DEL
MURNOZ LEIVA, FRANCISCO
PORCU, LUCIA
- 2015 Articulo: Cross-cultural comparison of the relationships among perceived risk online, perceived
usability and satisfaction during browsing of a tourist website, Tourism & Management Studies, 11,
1, 15-25
ALCANTARA PILAR, JUAN MIGUEL
BARRIO GARCIA, SALVADOR DEL
CRESPO ALMENDROS, ESMERALDA
- 2015 Articulo: What type of online sales promotion do airline users prefer? Analysis of the moderating
role of users¢ online experience level, Tourism & Management Studies, 11, 1, 52-61
ALCANTARA PILAR, JUAN MIGUEL
BARRIO GARCIA, SALVADOR DEL
CRESPO ALMENDROS, ESMERALDA
- 2015 Articulo: MOTIVATIONAL DUALITY IN ONLINE CONSUMER BEHAVIOUR: WEBSITE USABILITY AND
FLOW STATE AS MODERATING FACTORS, International Journal of Business and Economics, 14, 2,
79-104
ALCANTARA PILAR, JUAN MIGUEL
- 2015 Articulo: Antecedents of attitude toward the website: The moderating role of long-term orientation
and individualism, Cross Cultural Management, 22, 3, 379-404
ALCANTARA PILAR, JUAN MIGUEL
BARRIO GARCIA, SALVADOR DEL
- 2015 Articulo en prensa: Behavioural model of younger users in m-payment systems, Journal of
Organizational Computing and Electronic Commerce, , , -
LIEBANA CABANILLAS, FRANCISCO J.
SANCHEZ FERNANDEZ, JUAN
- 2015 Articulo: Neuroscience Meets Environmentalism: How Consumers Emotionally Process Green
Advertising. A Psychophysiological Approach for Measuring Response to Messaging, Journal of
Advertising Research, 55, 2, 192-205
MARTINEZ FIESTAS, MYRIAM
MONTORO RIOS, FRANCISCO JAVIER
SANCHEZ FERNANDEZ, JUAN
VIEDMA DEL JESUS, MARIA ISABEL
- 2015 Articulo: Expert versus novice users: Comparative analysis of the effectiveness of online discounts
and gifts, Revista espafiola de investigacion de marketing ESIC, 19, 1, 28-44
BARRIO GARCIA, SALVADOR DEL
CRESPO ALMENDROS, ESMERALDA
- 2015 Articulo: MOTIVATIONAL DUALITY IN ONLINE CONSUMER BEHAVIOR: WEBSITE USABILITY AND
FLOW STATE AS MODERATING FACTORS, International Journal of Business and Economics, 14, 1,
79-104
ALCANTARA PILAR, JUAN MIGUEL
BARRIO GARCIA, SALVADOR DEL
CRESPO ALMENDROS, ESMERALDA
PORCU, LUCIA
- 2015 Articulo: Novice and Expert Internet Users: Influence of Price Discounts on Attitude Toward the
Banner and Website, The International Journal of Management Science and Information
Technology, Special Issue: 2014 Spanish-Portuguese Scientific Management Conference, , 28-44
BARRIO GARCIA, SALVADOR DEL
CRESPO ALMENDROS, ESMERALDA
- 2015 Articulo: Perception of Occupational Risk of Firefighters in Quito (Ecuador), Fire Technology, ,, 1-21
MARTINEZ FIESTAS, MYRIAM
- 2015 Articulo: The perceived risk and safety management, Revista de la Universidad Industrial de
Santander. Salud, 47, 1, 23-32
MARTINEZ FIESTAS, MYRIAM
- 2015 Articulo: Scale of spectators’ motivations at soccer events, Soccer and Society, 17, 1, 58-71
MONTORO RIOS, FRANCISCO JAVIER
- 2015 Articulo: User behaviour in QR mobile payment system: the QR Payment Acceptance Model.,
TECHNOLOGY ANALYSIS & STRATEGIC MANAGEMENT, , , 1-19
MONTORO RIOS, FRANCISCO JAVIER
- 2015 Articulo: Determinants of the intention to use NFC technology as a payment system: an acceptance
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model approach, Information Systems and e-Business Management, 13, , 1-22

LIEBANA CABANILLAS, FRANCISCO J.

MONTORO RIOS, FRANCISCO JAVIER

- 2015 Articulo: Actividad investigadora y contexto econdmico. El caso de las universidades publicas

espafiolas., Revista Espafiola de Documentacién Cientifica, 38, 1, 1-16

LUQUE MARTINEZ, TEODORO

- 2015 Articulo: THE CONTRIBUTION OF WEBSITE DESIGN TO THE GENERATION OF TOURIST

DESTINATION IMAGE: THE MODERATING EFFECT OF INVOLVEMENT, Tourism Management, 47, ,

303-317

CASTANEDA GARCIA, JOSE ALBERTO

FRIAS JAMILENA, DOLORES MARIA

RODRIGUEZ MOLINA, MIGUEL ANGEL

- 2015 Articulo: Capital humano, formacién universitaria y empleo. El caso de los egresados de Fisica,

REVISTA ESPANOLA DE FiSICA (R.S.E.F.), 29, 1, 41-44

LUQUE MARTINEZ, TEODORO

- 2015 Articulo: Overall perceived value of a tourism service: Analysing the spillover effect between

electronic channel and consumption of the hotel service, Tourism and Hospitality Research, , , -

CASTANEDA GARCIA, JOSE ALBERTO

FRIAS JAMILENA, DOLORES MARIA

SABIOTE ORTIZ, CARMEN MARIA

- 2015 Articulo: Mobile Tourism Consumer Profile: An approach to experienced users, Dos Algarves: A

Multidisciplinary e-Journal, 26, 1, 27-46

MURNOZ LEIVA, FRANCISCO

- 2015 Articulo: Personal Learning Environments Acceptance Model: the role of Need for cognition, e-

learning satisfaction and studentsé perceptions, Educational Technology & Society, 18, 3, 129-141

BARRIO GARCIA, SALVADOR DEL

- 2015 Articulo en prensa: Las consecuencias de navegar en espafiol vs. inglés a la hora de desarrollar

la lealtad hacia un destino turistico en internet, CUADERNOS DE GESTION, online first, , 1-25

ALCANTARA PILAR, JUAN MIGUEL

BARRIO GARCIA, SALVADOR DEL

- 2015 Articulo: Analisis del papel moderador de la cultura en el efecto del riesgo percibido sobre la

aceptacién de un sitio web de un destino turistico, REVISTA INNOVAR JOURNAL, in press, , -

ALCANTARA PILAR, JUAN MIGUEL

BARRIO GARCIA, SALVADOR DEL

- 2015 Articulo: Nuevas perspectivas sobre el comportamiento del consumidor para la adopcion del pago

movil sin contacto, Desenvolve - Revista de Gestdo do Unilasalle, 4, 1, 63-86

LIEBANA CABANILLAS, FRANCISCO J.

MONTORO RIOS, FRANCISCO JAVIER

- 2015 Articulo: User behaviour in QR mobile payment system: the QR Payment Acceptance Model,

TECHNOLOGY ANALYSIS & STRATEGIC MANAGEMENT, 27,9, 1031-1049

LIEBANA CABANILLAS, FRANCISCO J.

MONTORO RIOS, FRANCISCO JAVIER

- 2015 Articulo: Las consecuencias de navegar en espafiol vs. inglés a la hora de desarrollar la lealtad

hacia un destino turistico en Internet, Cuadernos de gestion (Bilbao), In press, , 1-25

ALCANTARA PILAR, JUAN MIGUEL

- Liébana-Cabanillas, F., Mufioz-Leiva, F., & Sanchez-Fernandez, J. (2016).A global approach to the analysis of user
behavior in mobile payment systems in the electronic environment. Service Business. In press.

- Hernandez-Méndez, Janet; Mufoz-Leiva, Francisco; Liébana Cabanillas, Francisco J.; Marchitto, Mauro (2016),
Analisis de la eficacia publicitaria y usabilidad en herramientas Travel 2.0. Un estudio experimental a través de la técnica
de eye-tracking, Tourism & Management Studies, 12 (2), 1-25.

- De la Hoz Correa, A.; Mufioz Leiva, F. (2016). Andlisis de los determinantes de la predisposicidn a visitar un destino
de turismo de bienestar. Tipologias del turista potencial. Tourism & Management Studies, In press.

- Hernandez-Méndez, J., Mufioz-Leiva, F., & Sanchez-Fernandez, J. (2015). The influence of e-word-of-mouth on
travel decision-making: consumer profiles. Current issues in tourism, 18(11), 1001-1021.

- Guillén, A., Herrera, L. J., Pomares, H., Rojas, I., & Liébana-Cabanillas, F. (2016). Decision Support System to
Determine Intention to Use Mobile Payment Systems on Social Networks: A Methodological Analysis. International
Journal of Intelligent Systems, 31(2), 153-172.

- Mufioz-Leiva, F., Porcu, L., & Barrio-Garcia, S. D. (2015). Discovering prominent themes in integrated marketing
communication research from 1991 to 2012: a co-word analytic approach. International Journal of Advertising, 34(4),
678-701.

- Liébana-Cabanillas, F., Herrera, L. J., & Guillén, A. (2016). Variable selection for payment in social networks:
Introducing the Hy-index. Computers in Human Behavior, 56, 45-55.

- Liébana-Cabanillas, F. Ramos de Luna, I., & Montoro-Rios, F. (2016). Intention to use new mobile payment systems:
a comparative analysis of SMS and NFC payments. Ekonomska Istrazivanja-Economic Research. In press.
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- Liébana-Cabanillas, F., Mufioz-Leiva, F., & Sanchez-Fernandez, J. (2015). Payment systems in new electronic
environments: consumer behavior in payment via SMS. International Journal of Information Technology & Decision
Making, 14(02), 421-449.

- Garcia-Maroto, I., Garcia-Maraver, A., Mufioz-Leiva, F., & Zamorano, M. (2015). Consumer knowledge, information
sources used and predisposition towards the adoption of wood pellets in domestic heating systems. Renewable and
Sustainable Energy Reviews, 43, 207-215.

- Carrasco, R. A, Sanchez-Fernandez, J., Mufoz-Leiva, F., Blasco, M. F., & Herrera-Viedma, E. (2015). Evaluation of the
hotels e-services quality under the user’s experience. Soft Computing, 1-17.

- Hernandez-Méndez, J., & Mufioz-Leiva, F. (2015). What type of online advertising is most effective for eTourism
2.0? An eye tracking study based on the characteristics of tourists. Computers in Human Behavior, 50, 618-625.

- Liébana-Cabanillas, F., Mufioz-Leiva, F., & Sanchez-Fernandez, J. (2015). Behavioral Model of Younger Users in M-
Payment Systems. Journal of Organizational Computing and Electronic Commerce, 25(2), 169-190.

- Martinez-Fiestas, M., Viedma-del Jesus, M.I., Sdnchez-Fernandez, J., Montoro-Rios, F.J.(2015). A Psychophysiological
Approach for Measuring Response to Messaging: How Consumers Emotionally Process Green Advertising. Journal of
Advertising Research, 55(2), pp.192-205.

- Liébana-Cabanillas, F. Ramos de Luna, I., & Montoro-Rios, F. (2015). User behaviour in QR mobile payment system:
the QR payment acceptance model (QRPAM). Technology Analysis & Strategic Management, (ahead-of-print), 1-19.

- Ramos de Luna, I., Montoro-Rios, F. & Liébana-Cabanillas, F. (2015). Determinants of the intention to use NFC
technology as a payment system: an acceptance model approach. Information Systems and E-Business Management, 1-
22

- Liébana-Cabanillas, F., Mufioz-Leiva, F., & Viedma-del-Jesus, M.I. (2015). The moderating effect of user experience
on satisfaction with electronic banking: empirical evidence from the Spanish case. Information Systems and e-Business
Management, 1-25.

- Ramos-de-Luna, I., Liébana-Cabanillas, F., Montoro-Rios, F. & Régo-Graciano, A. (2015) Nuevas perspectivas sobre el
comportamiento del consumidor para la adopcién del pago movil sin contacto. Desenvolve Revista de Gestdo do
Unilasalle, 4(1), p-65.

Libros (con ISBN)
- 2015 ANALYZING THE CULTURALLY DIVERSE CONSUMER IN THE GLOBAL MARKETPLACE: IGI Global, ,
- 2015, 9781466682627
PORCU , LUCIA
ALCANTARA PILAR, JUAN MIGUEL
BARRIO GARCIA, SALVADOR DEL
CRESPO ALMENDROS, ESMERALDA
- 2015 Horizon 2031 The University of Granada in Light of its V Centenary. Reflections on the Future of
the University: Universidad de Granada, Granada (Espafia), - 2015 , 878-84-3385769-2
LUQUE MARTINEZ, TEODORO
- 2015 Estudio de egresados de Masteres de la Universidad de Granasda. La insercién laboral en el
Campus de Excelencia BioTic (2011): Universidad de Granada, Granada, - 2015, 978 - 84 - 338 - 5796
DONA TOLEDO, LUIS
IBANEZ ZAPATA, JOSE ANGEL
SANCHEZ FERNANDEZ, JUAN
BARRIO GARCIA, SALVADOR DEL
LUQUE MARTINEZ, TEODORO

Capitulos de libros (con ISBN)
- 2016 Titulo Capitulo: Examining the mediating role of Integrated Marketing Communication on the
Relationship between Adhocracy Culture and Brand Advantage, Titulo Libro: Advances in
Advertising Research (Vol. VII). Bridging the Gap between Advertising Academia and Practice:
ALCANTARA PILAR, JUAN MIGUEL
PORCU , LUCIA
BARRIO GARCIA, SALVADOR DEL
CRESPO ALMENDROS, ESMERALDA
- 2016 Titulo Capitulo: Online information effects across culture, Titulo Libro: International Encyclopedia
of Intercultural Communication: Wiley-Blackwell, , - 2016,
BARRIO GARCIA, SALVADOR DEL
- 2015 Titulo Capitulo: A Review of Psycho- vs. Socio-Linguistics Theories: An Application to Marketing
Research, Titulo Libro: Analyzing the Cultural Diversity of Consumers in the Global Marketplace:
IGI Global., , - 2015, 978-1-4666-8262-7
PORCU , LUCIA
ALCANTARA PILAR, JUAN MIGUEL
CRESPO ALMENDROS, ESMERALDA
BARRIO GARCIA, SALVADOR DEL
- 2015 Titulo Capitulo: The Moderating Role of Language on Perceived Risk and Information-Processing
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Online, Titulo Libro: Analyzing the Cultural Diversity of Consumers in the Global Marketplace: 1GI

Global., , - 2015, 978-1-4666-8262-7

PORCU, LUCIA

CRESPO ALMENDROS, ESMERALDA

BARRIO GARCIA, SALVADOR DEL

ALCANTARA PILAR, JUAN MIGUEL

- 2015 Titulo Capitulo: Projects as Knoledge Swirls in the Technological Innovation Romania's Situation,

Titulo Libro: New Contributions in Information Systems and Technologies. Advances in Intelligent

Systems and Computing: Springer, , - 2015 , 978-3-319-16485-4

ALCANTARA PILAR, JUAN MIGUEL

- 2015 Titulo Capitulo: University segmentation by research activity: the case of Spanish universities,

Titulo Libro: The role of universities in promotion of cities and regions: Department of

International Marketing and Retailing, , - 2015, 978-83-63199-43-2

LUQUE MARTINEZ, TEODORO

- 2015 Titulo Capitulo: 'Working without Occupational Health and Safety Is a Thing of the Past': The

Effectiveness of a Workplace Health and Safety Campaign in Andalusia (Spain), Titulo Libro:

Innovations in social Marketing and Public Helth Communication: Springer, , - 2015, 978-3-319-

REY PINO, JUAN MIGUEL

- Sanchez-Fernandez, J.; Liébana-Cabanillas, F. & Mufioz-Leiva, F. (2015). Factores explicativos de la intencién de uso
del pago en Internet a través del teléfono movil. Estrategias de Distribuciéon y Comportamiento de Compra Multicanal:
Tendencias y Oportunidades para que Fabricante y Distribuidor Rentabilicen sus Decisiones de Marketing. Catedra
Fundacién Ramén Areces. ISBN: 78-84-8367-469-7

- Cortés-Romero, A. M., Lara-Rubio, J. & Liébana-Cabanillas, F. (2015). Estudio cualitativo del sistema de aprendizaje y
evaluacién con Moodle en la materia de finanzas. In Nuevas tendencias en innovacidn educativa superior (in press).
Editorial: Vision Libros. Espafia. 2015. ISBN: 978-84-15705-14-7.

- Cortés-Romero, A. M., Lara-Rubio, J. & Liébana-Cabanillas, F. (2015). Qualitative study of learning and evaluation
system with Moodle in the subject of finance. In Trends and innovation in higher education (in press). Editorial: Journal
of alternative perspectives in the social sciences. EEUU 2015. ISBN: 978-1-312-18778-8.

- Cortés-Romero, A. M., Lara-Rubio, J. & Liébana-Cabanillas, F. (2015). Estudo qualitativo da aprendizagem e da
avaliagdo do sistema com Moodle em matéria de finangas. In Novas tendéncias da innovagdo educativa no ensino
superior (in press). Editorial: Media XXI. Portugal. 2015. ISBN: 978-989-729-114-2.

- Garcia-Maroto, I., & Mufioz-Leiva, F. (2015). Adoption of Biomass Heating Systems: Cross-Market Segmentation.
Analyzing the Cultural Diversity of Consumers in the Global Marketplace, 177.

Contribuciones en congresos
- 2015 Comunicacién en congreso: Could the movies be an instrument for changing behaviors? An
analysis of the strengthening of sterotypes of smoking through movie scenes, First International
Conference for Positive Communication. Happiness and Communication: Lights and Shadows,
19/03/- 2015, Universidad Loyola Andalucia, Sevilla, Congreso
REY PINO, JUAN MIGUEL
- 2015 Comunicacién en congreso: Neuromarketing: The future of market research or a passing trend?,
International Marketing Trends Conference, 23/01/- 2015 , ESCP Europe, Paris, Francia, Congreso
SOLNAIS , CELINE
SANCHEZ FERNANDEZ, JUAN
IBANEZ ZAPATA, JOSE ANGEL
- 2015 Ponencia en Congreso: Projects As Knowledge Swirls In The Technological Innovation.
Romaniaés Situation, 3rd World Conference on Information Systems and Technologies,
01/04/- 2015, PONTA DELGADA - AZORES, PORTUGAL, Congreso
ALCANTARA PILAR, JUAN MIGUEL
- 2015 Ponencia en Congreso: Modeling the effect of organisational culture on integrated corporate
communication (ICC): Insights from the Spanish hospitality industry, ICORIA - 2015 - Bridging the
gap, 02/07/- 2015, , Congreso
ALCANTARA PILAR, JUAN MIGUEL
PORCU , LUCIA
BARRIO GARCIA, SALVADOR DEL
CRESPO ALMENDROS, ESMERALDA
- 2015 Ponencia en Congreso: The moderating role of language in the relationship between perceived
risk, perceived usability and satisfaction online, - 2015 Academy of Marketing Science World
Marketing Congress, 14/07/- 2015, Bari (Italy), Congreso
BARRIO GARCIA, SALVADOR DEL
PORCU , LUCIA
ALCANTARA PILAR, JUAN MIGUEL
CRESPO ALMENDROS, ESMERALDA
- 2015 Ponencia en Congreso: The Mediating Role of Integrated Corporate Communication on the
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Relationship Between Organizational Culture and Market Performance, - 2015 Academy of
MArketing Science - World Marketing Congress, 14/07/- 2015, BARI (ITALY), Congreso

ALCANTARA PILAR, JUAN MIGUEL

PORCU , LUCIA

BARRIO GARCIA, SALVADOR DEL

CRESPO ALMENDROS, ESMERALDA

- 2015 Ponencia en Congreso: Measuring integrated corporate communication (ICC): development and
validation of an ICC scale, XXVII AEMARK - 2015, 09/09/- 2015, Pamplona, Congreso

ALCANTARA PILAR, JUAN MIGUEL

PORCU, LUCIA

BARRIO GARCIA, SALVADOR DEL

CRESPO ALMENDROS, ESMERALDA

- 2015 Ponencia en Congreso: Perceived risk, attitude and loyalty in e-tourism. A cross-cuiltural
comparison between Spanish and British users, XXVIl AEMARK - 2015, 09/09/- 2015 , Pamplona,
CRESPO ALMENDROS, ESMERALDA

ALCANTARA PILAR, JUAN MIGUEL

PORCU , LUCIA

BARRIO GARCIA, SALVADOR DEL

- 2015 Ponencia en Congreso: ANTECEDENTS OF AFFECTIVE IMAGE TOWARD A TRAVEL DESTINATION
IN AN ON LINE ENVIRONMENT, CTTH - 2015 6 CNB Rebrand Serbia 3. Comtemporary Trends in Event
and Creativa Industry, 09/07/- 2015, Novi Sad (Serbia), Congreso

ALCANTARA PILAR, JUAN MIGUEL

BARRIO GARCIA, SALVADOR DEL

- 2015 Ponencia en Congreso: EFFECT OF CONSUMER¢S CULTURAL DIFFERENCES ON AFFECTION
TOWARD TRAVEL DESTINATION: A COMPARISON BETWEEN SPAIN AND UK, CTTH - 2015 6 CNB
Rebrand Serbia 3. Comtemporary Trends in Event and Creativa Industry, 09/07/- 2015, Novi Sad
(Serbia), Congreso

ALCANTARA PILAR, JUAN MIGUEL

BARRIO GARCIA, SALVADOR DEL

- 2015 Comunicacién en congreso: La adopcidn del pago movil NFC: Un analisis cross-cultural entre
Espafia y Serbia, XXVII Congreso Nacional de Marketing, 09/09/- 2015, Pamplona (Espafia),

LIEBANA CABANILLAS, FRANCISCO J.

- 2015 Comunicacién en congreso: Segmentacion de clientes potenciales de sistemas de pago SMS, NFC
y QR, XXVII Congreso Nacional de Marketing, 09/09/- 2015, Pamplona (Espafia), Congreso

LIEBANA CABANILLAS, FRANCISCO J.

SANCHEZ FERNANDEZ, JUAN

MURNOZ LEIVA, FRANCISCO

MONTORO RIOS, FRANCISCO JAVIER

- 2015 Ponencia en Congreso: Perceived Value Effects On The Loyalty: The Moderating Effect Of The
Market Orientation Adoption By The Rural Hospitality Enterprises, XXVIl CONGRESO NACIONAL DE
MARKETING, 09/09/- 2015, , Congreso

RODRIGUEZ MOLINA, MIGUEL ANGEL

- 2015 Ponencia en Congreso: The Effect Of Value-Creation On Consumer-Based Destination Brand
Equity, XXVII Congreso Nacional de Marketing, 09/09/- 2015, Pamplona (Espafia), Congreso

FRIAS JAMILENA, DOLORES MARIA

RODRIGUEZ MOLINA, MIGUEL ANGEL

POLO PENA, ANA ISABEL

- 2015 Ponencia en Congreso: Explicando la lealtad del turista hacia las aplicaciones mdviles, XXVII
Congreso Nacional de Marketing, 09/09/- 2015 , Pamplona (Espafia), Congreso

RODRIGUEZ MOLINA, MIGUEL ANGEL

CASTANEDA GARCIA, JOSE ALBERTO

- 2015 Ponencia en Congreso: Influence of the initiative New7wonders on image and intention to visit the
city, The role of Cultural Intitutions and Events in the Marketing of Cities and Regions, 29/05/- 2015,
, Congreso

LUQUE MARTINEZ, TEODORO

RODRIGUEZ MOLINA, MIGUEL ANGEL

CASTANEDA GARCIA, JOSE ALBERTO

- 2015 Ponencia en Congreso: La adopcién del pago mévil NFC: un analisis cross-cultural entre Espafia
y Serbia, XXVII CONGRESO NACIONAL DE MARKETING - AEMARK, 09/09/- 2015, Civican, Pamplona,
Congreso

LIEBANA CABANILLAS, FRANCISCO J.

- 2015 Ponencia en Congreso: Segmentacidn de clientes potenciales de sistemas de pago movil SMS,
NFCy QR, XXVIl AEMARK - 2015, 09/09/- 2015, Pamplona, Congreso

MONTORO RIOS, FRANCISCO JAVIER

LIEBANA CABANILLAS, FRANCISCO J.
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